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Survey on the topic of "Attentiveness"

Basis of data: a total of 3,272 people starting from 18
years of age, who use the Internet at
least occasionally – about 500 each in
Germany, Austria, France, Italy, Spain
and England

Survey period: 8 to 22 October 2014

Statistical margin of error: +/- 4 percentage points in the random
sample per country

Client: achtung! GmbH, Hamburg
(for Swiss International Air Lines)

1. Objective of the study

It was the objective of the study to determine what attitude people from the age
of 18 in Germany, Austria, France, Italy, Spain and England have on the topic
of "attentiveness to one's fellow human beings", how important this is in
comparison to other topics and what they think about the use of mobile phones
in the company of others.

The interviews were conducted as an online survey by means of a structured
questionnaire.
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2. Attitudes towards "attentiveness" to one's fellow human beings

At the outset, three statements were presented to people on the topic of
"attentiveness to one's fellow human beings". They were asked to indicate on a
four-point scale to what extent they agreed with the respective statement.

In total, 83 per cent of those polled in the various countries want more genuine,
interpersonal attentiveness to their fellow human beings. At the same time, a
clear majority of 70 per cent recognise that they themselves can frequently also
be more attentive to their own fellow human beings. Three of four people (76%)
wholeheartedly or predominantly agree that the engagement between people
has become more superficial as a result of the wide distribution of the Internet,
e-mails and mobile telephones.

In Germany (85%) and England (84%) the latter is particularly frequently
deplored, while Spaniards (63%) agree less frequently. More interpersonal
attentiveness is desired above all in France, Austria, Germany and Italy.
Interesting: French and Italian citizens are, however, simultaneously also
critical with respect to their own behaviour (78 or 84 per cent say they
themselves could often behave more attentively). In Germany and Austria, this
awareness is considerably less pronounced (60 and 63 per cent respectively).
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 Attitudes
towards "attentiveness" to one's fellow human beings

I agree with the following statement in full or more likely ...

I want more genuine,
interpersonal
attentiveness to my
fellow human beings
once again.

The engagement between people
has become more superficial as a
result of the wide distribution of
the Internet as well as of e-mails,
mobile telephones or smartphones.

I myself could often
be more attentive to
my fellow human

beings.% % %
Total 83 76 70
Germany 85 85 60
Austria 86 80 63
France 88 78 78
Italy 85 73 84
Spain 78 63 69
England 75 84 69
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3. Significance of "attentiveness" in comparison to other topics

Transnationally, the topic of "financial security" ranks first: 79 per cent of
people give this topic a 1, 2 or 3 on a ten-point scale of importance. The topic
of "attentiveness to one's fellow human beings" already follows closely behind
with 71 per cent. "Regular holiday time" and "professional success" are
especially important to approximately every second person. "Accessibility
around the clock", which every fourth person (25%) overall designates as very
relevant, brings up the rear.

A comparison by country shows that the ranking of the topics is the same
everywhere, however, different points of emphasis are discernible. Financial
security is more important in Germany and Austria than in other countries,
however, permanent accessibility is less relevant than elsewhere. Also, the
topic of "attentiveness to one's fellow human beings" plays a greater role in
Germany and Austria, while in England and Italy comparatively less
importance is attached to this aspect.

 Signific
ance of "attentiveness" in comparison to other topics

The following topic is especially important... *)

Financialsecurity Attentivenessto one's fellowhuman beings Regularholiday time Professionalsuccess Accessibilityaround theclock% % % % %
Total 79 71 49 48 25
Germany 86 82 56 52 5
Austria 85 78 54 50 12
France 72 69 40 47 40
Italy 76 66 49 50 37
Spain 78 69 51 51 28
England 77 64 45 35 28
*) Survey based on a scale of 1 to 10. Points 1 to 3 on the scale are shown.
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4. Use of mobile phones in the company of others

Transnationally, four of ten persons polled (39%) indicate that they always or
frequently check the news or messages on their own mobile phones – even if
they are in the company of others. Almost as many (38%) say that they often
place their mobile phone on the table, if they sit together with others.

People in Germany give the least support to both statements. In this country,
mobile phones appear to be handled discreetly in the company of other people
in comparison to other countries. In Spain, on the other hand, it appears much
more common to have the mobile phone constantly in view and to place it on
the table, if one is sitting together with others.

 Use of
one's own mobile phone in the company of others

The following is always or frequently done...

I regularly check the
news/messages on my
mobile phone even if I
am in the company of
others.

I place my mobile phone
on the table, if I am in the
company of others.

% %
Total 39 38
Germany 27 14
Austria 39 28
France 30 48
Italy 45 45
Spain 54 56
England 33 29
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When it comes to the use of others of their mobile phone, however, a great
need arises for (more) attentiveness: On average, 92 per cent wholeheartedly or
more likely agree with the statement that eye contact during a conversation is
important. It is disturbing to 84 per cent, if the conversational partner looks at
his mobile phone during the discussion.

Both statements received between 79 and 96 per cent agreement in all countries.
Germany is again in the lead.

Every second person overall confirms that there are situations in which the
partner is more attentive to his mobile phone than to oneself. While in England,
Austria, Germany and Italy this value is slightly below the average, in Spain 74
per cent feel affected.

 Use of
others of mobile phones in the company of others

I agree with the following statement in full or more likely ...

Eye contact
during a
conversation is
important to me.

It is disturbing to me if
my counterpart looks at
his mobile phone during
the conversation.

There are situations, in
which my partner is more
attentive to his mobile
phone than to me.% % %

Total 92 84 50
Germany 96 88 43
Austria 94 83 42
France 88 85 48
Italy 92 85 43
Spain 90 79 74
England 94 86 40
27 October 2014


